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87% of recruiters say they use LinkedIn to find and vet candidates - and 36% have 
declined to interview a candidate, or rejected an application after looking at their  
social media profile and posts. So if your profile isn’t spot on, you may not get very 
far with your job search. 

Follow these steps to create a LinkedIn profile that makes others want to get to know 
you and and maximises your chances of being seen by recruiters.

1.  Get prepared

Before you log on to LinkedIn,  col lect :

• Any current versions of  your bio you have.
• Your CV with your employment history.
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• A high-qual i ty professional  photo ( i f  you don’ t  have one, I ’d highly 
recommending you gett ing one).

Then create these two l is ts:

• The 10 ski l ls  you want to be known for ( include a good combinat ion of  hard 

ski l ls ,  such as data analysis,  and soft  ski l ls ,  such as relat ionship bui ld ing).

• Keywords for which you want to be known. These are the words recrui ters and 
other people would use in searching to f ind you. These keywords may be the 

same/simi lar  to those in the l is t  above or they could be addi t ional  words.  

Consider what words and phrases might people in your target market use to 
search for someone with your background, exper ience, and service 

offer ing.  For help,  check out a handful  of  job descr ipt ions and the Careers 
page of  some potent ia l  employers you are interested in,  and pick common 

keywords around that job or industry.  

2. Claim your URL

Just below your photo and headl ine is your prof i le ’s URL. You can customise i t  
by fo l lowing these steps. A customised URL wi l l  increase your search resul ts,  

make i t  easier to direct  people to your prof i le (especial ly a bonus i f  you have a 
common name!),  and i t ’ l l  look sharp in emai l  s ignatures and on business cards.

3.  Create your prof i le content

Next,  create your prof i le content.  Here are the most important e lements to work 

on:

1)  Your Photo  

Your photo is the f i rst  impression that  you are putt ing forward,  so i t  is  important 

that  i t  is  professional .  

https://www.linkedin.com/help/linkedin/answer/87/customizing-your-public-profile-url?lang=en
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In addi t ion,  adding a photo makes you 11 t imes more l ikely to be found by hir ing 
managers and recrui ters.  

Choose a s imple,  c lear headshot where you are looking straight  ahead. No 

sel f ies!  I t  is  wel l  worth the money to have professional  head shots taken, but 
that  doesn’ t  mean i t  has to be bor ing or art i f ic ia l .  Your photo should ref lect  you 

and your business personal i ty.  You don’ t  need to wear business at t i re i f  that ’s 
not  your sty le,  but  you do need to look professional  and approachable.  Smi le and 

look pleasant to portray an impression of  dependabi l i ty  and trustworthiness.

The old adage is t rue. People remember faces more than names. This is also 
why one needs to see your face and not some other part  of  you. For example,  a 

yoga instructor should st i l l  use a headshot and not a photo of  her/himsel f  in a 
yoga pose. Photos that at test  to ski l l  or  ta lent  can be uploaded elsewhere on 

your prof i le,  a long with t ra in ing v ideos and presentat ion mater ia ls.  

BONUS TIP: In addi t ion to your prof i le photo,  add a background photo.  I t ’ s  a 
nice touch to improve your look,  and i t  can help you weave a consistent story.

2)  Your Headl ine

You have 120 characters at  the top of  your prof i le to descr ibe to the wor ld what 
you do. Many people just  put  their  off ic ia l  job t i t le,  which is one opt ion,  but why 

not th ink outside the square? Choose descr ipt ive and compel l ing keywords that  
a)  make you as compel l ing and marketable as possible,  and b) help you get 

found by the r ight  people.  Remember,  L inkedIn is a search engine.  

Examples of  effect ive headl ines include “Exper ienced Wri ter  Creat ing Content for   
Fortune 500 Companies” and “Market ing Associate |  Content Strategist  |  

Copywri ter  |  I  help companies bui ld brands, engage audiences & dr ive revenue”.

Make i t  memorable,  but  keep i t  ref lect ive of  what i t  is  you do.

https://www.linkedin.com/help/linkedin/answer/49960/adding-or-changing-the-background-photo-on-your-profile?lang=en
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3) Your Summary

It  is  wel l  worth putt ing in the effor t  to wr i te a unique and capt ivat ing summary  

sect ion.  Some recrui ters are moving so quickly through prof i les that ,  i f  you fai l  to 
grab their  eyebal ls wi th a sol id summary,  they’re not reading fur ther.  I t  is  a l l  

about making yoursel f  stand out f rom the crowd, and introducing you as a 
ta lented [ insert  job you want next] .  Do something interest ing rather than the 

expected. Include high-resolut ion photos,  an infographic  of your exper ience,  or a 
v ideo of  a ta lk you gave for example.

Think of  your Summary as your “60-second commercial”  or  your “elevator 

speech.”  These are the f i rst  sentences people read, and you have a very short  
t ime to grab the reader ’s at tent ion and make them want to read more.  

There are several  ways to wr i te a good  Summary. I t  could be a copy/paste of  

your CV’s summary sect ion.  Or i t  could read more l ike your bio.  You could take a 
core competencies approach and l is t  the three or four key ski l ls  you br ing to the 

table.  You could take an accompl ishments approach and l is t  the three or four big 
resul ts you have achieved on behal f  of  your past employers or c l ients.  Or you 

could get qui te creat ive and pair  an interest ing story wi th a sect ion cal led “what 
you won’t  f ind on my CV.”  How far you can go in terms of  creat iv i ty depends to 

some extent on your industry,  as some are more tradi t ional  than others.  

In any event,  at  the end of  th is sect ion,  the reader must have a strong idea of  
who you are and how you help people.  End with a Cal l  to Act ion (CTA) — for 

example,  “Please reach out to discuss opportuni t ies in X, Y,  and Z.”    

4) Your Exper ience  

Here include your current posi t ion and at  least  two other posi t ions.  Think about 

what you’ve achieved, del ivered, and learned in each of  your posi t ions.  Include 
dist inct  measurables and quant i fy whenever possible.  Share detai ls of  

interest ing projects and key accompl ishments.
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And don’ t  forget to i l lustrate your unique professional  story and achievements by 
adding visuals.  Including pictures,  compel l ing v ideos, l inks to news stor ies,  

press releases, and innovat ive presentat ions you’ve del ivered wi l l  br ing your 
exper iences to l i fe.

5)  Recommendat ions

This is one area not to be neglected as i t  is  a valuable tool  to bui ld your 
credibi l i ty  in the job marketplace. 

Be proact ive about asking for recommendat ions,  as wel l  as fo l lowing up to keep 

on top of  them. Recommendat ions can be from anyone: bosses, col leagues, 
mentors and mentees, happy cl ients,  or  anyone who has col laborated with you 

and benef i ted f rom your ski l ls  or  advice.  

A wel l -craf ted recommendat ion that  is  genuinely glowing from a peer is bet ter  
than a few gener ic sentences from a high- level  managing director.  

Ask each person to speak to part icular ski l ls  or  h ighl ight  certain exper iences 

with as much detai l  as possible.  Help out your recommenders by giv ing them this 
detai l .  For example,   i f  you want them to highl ight  leadership ski l ls ,  remind them 

of two or three instances when you ski l fu l ly  led a project .  

Final ly,  ensure that the sum total  of  your recommendat ions covers al l  your ski l ls  
and exper iences, and that the content in them backs up (or least  does not 

contradict)  what you wrote about yoursel f .

Always thank your recommenders and offer  to recommend them too. In fact ,  go 
one step fur ther and send along a draf t  of  a potent ia l  recommendat ion.

BONUS TIP: The recommendat ions sect ion  of your prof i le is only displayed once 

you give or receive a   recommendat ion   that  isn ' t  h idden. 
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4. Join Groups and Associat ions  

Groups are a way to bui ld relat ionships and network wi th people who are doing 
simi lar  work or have simi lar  interests as you. You have about 1.3 mi l l ion groups 

on LinkedIn to choose from.

Join as many relevant groups as you can and contr ibute to the conversat ion.  As 
a start ,   jo in the alumni groups for  where you went to school /  col league and any 

industry associat ion groups pert inent to your l ine of  work.  When you jo in the 
discussion, t ry to lend your expert ise to benef i t  the conversat ion and to show 

your interest  and your value.  

5. View your Prof i le Strength Meter 

Once you have completed your prof i le,  v iew your Prof i le Strength Meter to check 
i f  your prof i le is “Al l -Star” .  According to LinkedIn,  your prof i le wi l l  appear 40 

t imes more in search resul ts i f  i t  is .   In other words, you wi l l  be open to  40 t imes 
more opportuni t ies.

To qual i fy,  your page must contain the fo l lowing:

• Your industry and locat ion

• An up-to-date current posi t ion (wi th a descr ipt ion)
• Two past posi t ions

• Your educat ion
• Your ski l ls  (minimum of 3)

• A prof i le photo
• At least  50 connect ions

Fi l l ing in these f ie lds is only the f i rst  step, but i t ’s  a good one because only 51% 

of members have a completed prof i le which means you cut out  hal f  the 
compet i t ion!  

####

https://www.linkedin.com/help/linkedin/answer/391/viewing-your-profile-strength-meter?lang=en
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Work Happy Mums is the go-to resource for  return-to-work professional  women 
and career advancers.  We help women get c lar i ty on what they real ly want f rom 
their  career af ter  having chi ldren, enhance their  ski l ls ,  rebui ld their  professional  
conf idence, and successful ly navigate career and fami ly to be the best they can 
be at  work and at  home.  

Visi t  Work Happy Mums to f ind out more about us,  and get in touch today to 
schedule your compl imentary Career Assessment to see how we can support  you 
on your back-to-work journey and beyond. We’re wi th you every step of  the way!

Best wishes,  
Melanie Fieseler  
 
Director,  Work Happy Mums
www.workhappymums.com

http://www.workhappymums.com
http://www.workhappymums.com

